New Releases from Baker Book House
o PAULINE THEOLOGY AND MISSION PRACTICE.

Deon S. Gilliland, Fuller Theological Seminary School of World Mission.
Dr. Gilliland presents Paul’s theology as mission, or praxis theology,
with the sources and assumptions of Pauline theology. The text through-
out is amply ilustrated by the Pauline biblical matericl and by adual
reference to the author's own experience and modern mission situations.
(3788-3). $12.95p

CONTEMPORARY THEOLOGIES OF MISSION.
Arthur F. Glasser ond Doncld A. McGavran, both of Fuller Theological
Seminary School of World Mission. '’...stimulating...A great
job in dealing with the front-line issues in missiology...Not only
have you dealt with the issves from a scholarly position, but you have
presented them in o very pradtical and enlightening manner...This book
could become a classic in the field.” Dr. Ronald A. Jenson, President,
International School of Theology. (3790-5). $12.95 p

Well-Known Baker Books by

Dr. Roger S. Greenway:
o APOSTLES TO THE CITY.

This contemporary release challenges the church to provide on effedtive,
biblical urban apostolate. (3724-7). $3.95 p

o DISCIPLING THE CITY

Theological Reflections on Urban Mission. Nine chapters, giving fresh
inspiration and sound theological principals to oll those involved in
urban ministries. (3727-1). $5.95 p

o WORLD TO WIN

Preaching World Missions Today. Dynamic messages, homiletic in intent,
meant to inform and inspire thousands of preachers to preach the cause of
world missions. (3685-2). $3.95 p
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Grand Rapids, MI 49506

(Faculty members: request refurnable, examination copies ot faculty discount.)




Editor’s ﬂ
Viewpoint H B

MISSION TO AN URBAN WORLD

The age of the pith helmet is past, and its associated mis-
sion mentality is obsolete too. When the population of the
world was largely rural, as it was until the mid-twentieth
century, Christian mission aimed mostly at reaching
villagers, rural people, and tribesmen. That was wise
strategy then, and it still is in some places. But what former-
ly was fitting and effective in most of the world is largely an
anachronism today. It has lost its place in the flow of
history.

Half the human race now lives in cities and the percentage
grows higher every day. In the decade of the 80's alone, one
billion people are expected to migrate to metropolitan
centers in the Third World. Cities like Bogota, Sao Paulo,
and Mexico City grow at rates of 4000 to 6000 persons per
day. Ours is unquestionably the century when the world
becomes urban.

This has enormous implications for Christian mission. The
rural, pith helmet mentality can no longer dominate mis-
sions. The realities of an urban world must be addressed.
Where once most missionaries were needed in the bush, they
now are needed in growing numbers in the cities. Pastors
once prepared to minister in villages and small towns, but
now they must be ready for urban pastorates and urban mis-
sion.

That's why Urban Mission is here. The rural world heard
the Gospel from missionaries whose message and ministry
sought to be relevant to the tribes and cultures they were
committed to reach. The urban world requires the same kind
of informed, focused ministry. It is true that from an
economic standpoint, this is a poor time to introduce a new
publication. Well-established periodicals and missionary or-
ganizations are experiencing financial difficulties, and sub-
scription money, for all of us, has to be meted out carefully.
But given the realities of an urbanizing world, we believe
that the need for this journal is urgent. Cities require their
own advocate in the field of mission publications.
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Urban Mission aims to accomplish at least three things:
First, to work toward a biblical theology of the city which
addresses the wide range of issues affecting urban life. The
support of the Westminster faculty, with its commitment to
biblical authority and application, offers assurance that this
goal will be accomplished. The solutions which Christians
bring to the city must be as theologically valid as they are
sociologically relevant, or we have nothing of special
significance to say to the city.

Second, Urban Mission is designed to be a practical jour-
nal, moving its readers from their studies to the streets. The
fiercest battles for minds and hearts are waged on city
streets. Satan launched his urban mission years ago, for he
knew that cities were strategic for the conquest he had in
mind. Now the church must challenge him to let his captives
go. Theology must be translated into action, that Christ be
crowned in the streets.

Third, Urban Mission will deal with the global task of the
church in cities throughout the world. Articles and case
studies will be drawn from Asia, Africa and Latin America,
as well as from Europe and North America. Everything ur-
ban is grist for our mill.

Will you join us in this venture with your prayers, sugges-
tions, subscriptions, articles, and perhaps a gift? Urban Mis-
sion is launched by faith, with our faces toward God and the
tuture. The future is urban, and the broad implications of
that fact we will explore together.

For-d
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New Urban Faces
of the Church

Donald McGavran

hurches must fit the segments of population in which

they are ministering. Each must read the Bible in and
worship in the language spoken by its segment. At church
suppers each must serve the kind of food which that group
likes. The pastor must appear to the members and to potential
members as “one of us.” The house of worship must be one to
which Christians can invite their pagan or worldly friends,
knowing that they will feel at home there. The expositions of
Scripture must speak to the actual inner life of that particular
section of the population. If we wish to be effectively evange-
listic, we must multiply congregations which, in these and
many other ways, fit their segments of the citizenship.

Since urban mankind is a vast mosaic made up of innumer-
able pieces, my thesis is that the Church in the cities of the
world must have multitudinous new urban faces. A signifi-
cant part of the plateaued or declining membership of many
congregations and denominations is that they have taken the
image of the church in their segment of the population and im-
posed it on other segments where it does not fit and another
model is required.

For example, an upper middle class denomination will build
and maintain an urban face which suits upper middle class
people. But as that comfortable denomination works at
discipling the cities, it must expect to create and appear in
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